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Pacha brand

Over the years, the iconic brand bearing the two cherries has 
become an internationally recognised lovemark thanks to the 
lifestyle it professes which is a combination of glamour, irreverence 
and Mediterranean spirit. A large part of Pacha’s success is easily 
attributable to the alchemy with its audiences who, generation 
after generation, continue to identify themselves with the brand’s 
universe and the profound link with the island of Ibiza; which is 
nowadays identified as the brand of the two cherries. With each 
passing decade, Pacha has managed to diversify its product 
portfolio and has developed a wide range of innovative concepts 
within the entertainment world Since the 1960s, the brand has 
promoted a concept of true fun, free from conventions. Pacha 
remains a trend-setter thanks to successful concepts such as 
Flower Power, Pure Pacha or Insane.  With 50 years’ experience in 
the entertainment world and its legendary flagship Ibiza nightclub, 
Pacha remains committed to holding its On Tour parties and to 
creating new formats that are known for being experiences that 
revolve around high quality music and the most spontaneous fun. 
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Djs On Tour

Pacha is a symbol of musical diversity, hence by means of our 
parties we provide a vast repertoire of musical styles represented 
by our experienced agency DJs. With them, the Pacha tours 
replicate the magic and essence of the worldly famous Ibiza 
nights based on a comprehensive production which ranges from 
quality music to the most spectacular decoration and dancers. 
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Taao Kross

https://www.facebook.com/TaaoKross/?fref=ts
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Danny Wade

https://www.facebook.com/dannywadeofficial/?fref=ts
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Alex kennon

https://www.facebook.com/alexkennonofficial/?fref=ts
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2Vilas

https://www.facebook.com/2vilas/?fref=ts
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Chelina

https://www.facebook.com/chelinamanuhutu/?fref=ts
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John Jacobsen

https://www.facebook.com/JohnJacobsenmusic/?fref=ts
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Lunnas

https://www.facebook.com/lunnasdj/?fref=ts
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Dancers

One of the vital elements of the Pacha Ibiza On Tour parties are 
our dancers. With each performance, they appear wearing a 
spectacular costume that reflects the brand’s inherent glamour. 

http://www.youtube.com/watch?feature=player_detailpage&v=8UfOb4BFZxI
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Decoration

To fully recreate the experience, we have a variety of decoration 
sets that adapt to the characteristics of each premises and by 
night, they manage to transform each venue into an authentic 
Pacha club. The essence of the well-known Ibiza club is 
transmitted through both the iconic cherries and the most creative 
visual elements. 
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Communication on line

Our social networks and all other online communication tools 
have a large number of followers all over the world, hence we 
provide each club with a series of communication actions that are 
implemented by the Online Management department and from 
the original profiles of each network:

Visibility on the Pacha Ibiza website within the News section www.
pachaibiza.com/en/news

· 1 publication on Twitter (@pacha) + conversation
· 1 publication on Facebook (@pacha)
· 1 publication on the Fan Wall of the ‘Pacha Group’ App where 
we give away 2x2 guest list. (Download the App)

· 1 “push notification” through the ‘Pacha Group’ App (appears as 
a notification on your device).

http://www.pachaibiza.com/en/news
http://www.pachaibiza.com/en/news
http://bit.ly/PachaApp
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Gaphic design

We also have a highly experienced team of creative designers 
who design all the necessary graphic material for promoting each 
tour on an international scale. The designs always represent the 
essence of the brand and are designed taking into consideration 
each client’s specific needs. 
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